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IKEA Malaysia Achieves JAKIM Halal Certification for All 

Restaurants, Cafés and Bistros — Formalising Longstanding Halal 

Practices 
 

The certification affirms IKEA Malaysia’s established halal food standards, giving customers 
added confidence when dining across all outlets. 

 

 
 
KUALA LUMPUR, 24 September 2025 – IKEA Malaysia today announced that all IKEA 
Restaurants, Cafés and Bistros nationwide are now officially halal-certified by Jabatan 
Kemajuan Islam Malaysia (JAKIM). This milestone formally recognises IKEA Malaysia’s 
long-standing halal practices, reinforcing customer trust and confidence in every meal 
served. 
 
For almost three decades, halal has guided the way IKEA serves food in Malaysia,  from 
sourcing halal-certified ingredients to maintaining meticulous preparation standards 
and strictly prohibiting non-permissible items. The certification now formally recognises 
and strengthens these long-standing practices alongside IKEA high standards for quality 
and safety, giving Malaysians greater confidence and peace of mind. 
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“Malaysians’ love for our food has always inspired us and that is something we hold 
close,” said Malcolm Pruys, Country Retail Director of IKEA Malaysia. “This 
certification reflects our respect for trust, culture, and community.”  
 
He continues, “In Malaysia, halal is not just about compliance. It is a matter of trust, 
cultural respect, and spiritual assurance. Working closely with JAKIM, we’ve ensured full 
compliance across sourcing, kitchen operations and staff training. Achieving certification 
actually deepens the bond we share with Malaysians and demonstrates that we value 
what matters to them most.” 
 
The certification followed rigorous checks and close collaboration with JAKIM, covering 
ingredient traceability, kitchen workflows and staff training.  
 
This recognition further strengthens IKEA Malaysia’s promise to create a better everyday 
life not only through home furnishings but also through meals that reflect local values, 
tastes and expectations.  
 
Malcom adds, “We are always looking for ways to make the IKEA food experience more 
inclusive, accessible and affordable. That also includes continuing to introduce more 
sustainable choices, cutting down on food waste, and simply serving meals that are not 
only delicious, but also better for people and the planet.” 
 

### 
 
About IKEA Malaysia 
IKEA is the world’s largest home furnishing retailer with 460 stores across more than 60 
countries. IKEA Malaysia is part of Ikano Retail, one of 12 IKEA franchisees and the only 
one owned by the family of Ingvar Kamprad, who founded IKEA in 1943. 
 
IKEA Malaysia creates a better everyday life by offering a wide range of well-designed, 
functional home furnishing products at prices so low, that as many people as possible 
can afford them. Ikano Handel Sdn. Bhd. owns and operates four omnichannel stores in 
Malaysia, including IKEA Damansara, IKEA Cheras, IKEA Tebrau and IKEA Batu Kawan. 
To learn more, visit IKEA.my.  
 
For media enquiries, please contact: 
 

https://www.ikea.com/my/en/
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IKEA Malaysia 
Amanda Low  
Country Marketing & PR Manager 
Tel: +6012 294 5762 
Email: am.low@ikano.asia 
 

   Archetype Agency Malaysia  
Suyaishar Sebastian  
Tel: +6016 245 0747  
Email: ikea@archetype.co 
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