Factbook 2025

AT FICOWTHI>THELWTIHLLWC




QO 20242025 157 + So VDN b

20245118 |KEA,'¢-:EI3
20255 38 IKEAHEERA V4 —42—

2025%10F8
IKEAILEA =T >

IKEATRY 7Y T RNT

10 57

20254, 10N'FRICHARIRE TH—7
Yo AT T EEDEEICERL TV e
BDIC. KDTIEZALRT VG TEE
IFEEHEDZLET,

FmEIROY—EX IKEA: R Za—TIA—TF>

5 9 6%§ 2025108 Kis

[EECA YT VAT TTEALEL
TeRBRELNYEXDEZIDIH
ZIBPLTVEY, ZCHBTHEEXTIE
BEIHITEATVRKIET, R
EOBEIC FFRNTUITILEE
DEFZERLRIBNEBLEY,

=23kt
670 773k
e SADALIHESL. BE. RIS
EAT. EDZBLDBESRIMT T2

ISR TWeE< f28. 202081181
IKEA¥ R EA—T > LTAE, KDEFIC
ELL IYREL—2 3 H3andhic
B5T2024F88IC)=a—7ILLEL

KD BIEBRTFEIC

IKEAHSE

BREPEIMIEO®E I FICL>TELD
BRERFAEICHRZ % BiE L. 2025
F4B18IZ IKEABIL D5 &% & IKEARE
HEICEELE LT

STOCKHOLM/Z by 27KV 2025

945 HEmES

JLISa>DEBRHS40BEETRL.
BERADEFI4RDFERNES. B
B, BEM. T T-ICTREDD, TYA
VEEERTEZTATLNER > TVET,

BELDDARE

1967=07z7

60FRICERFT SN 7V FAMNZFT
T1h'Nytillverkad/=7 LIz )LA—
K JLY>3>DDYVLINGE/T1 T

V7 FTTELTUNANIVES, HH)
DIEEZAMRIC LM 558
D_EIFIRFERZ T o

DYVLINGE/
T4TIT
EBlEE/N—YFILFTT

¥22,990

EDEVHEDIDIC

5,538\

20245, AT« D INUHEETBEEDK
W%z B 7-ODEDEMC. BEIE
EAT7——515500 A EAS L £ L 7=

2026 FEENT—Y HHIELRE

rﬁj ol a3
Jooreysy

1. T#f&. 2. . 3. 7= d—Fr
*—h. 4. BE. 5. 5%, 6. R1F-BIE,
7. hR2I1X

SATREAIPTFRZBDOY. BHEEC
BEZFEICELL &OYRTFIIL
ICIBT71T T ZIRELE T, BLERT

177 T LWWEBHZKDZ 3]

2024FENALSRAKDSFEXO—
JLE/Ny > a RRF Rty FHM00AE
ESIOEMZIC! I5IC. IKEA Family
AYN—FA—=T 5 1B RIS
N=—DERITERLAHWITET,

IKEARTE E A ESHAIERE

LEED GOLD"®

IKEART#BId. CNETDATT - Dv/\
COTEEEBYRTHIIVEERDIES
ZEHLICBAEATRRARHINRD
BWIT 7T LTHZE. EENZ
TV—YELTA Y IRAFETHS
TLEED GOLD®EB5EI ZHRIF L & L7,

IKEA Japan Factbook 2025

1429F 54

RTRIOMNBHRADILIZTA—HARL
feHES ) —X, IHR NG A=RER LT

WHEBKFIA DK 13 &% 1T
UnstagramT2.2F Wz WeleE F
L7co LERBERG/L—ILARY >z )L70
Zy FTFRICNMEBPLT TAD
ELOHBEEIC!

Y—Fa2 S5-I YA SAT
TATLICE_DANE%

6,640:=

IKEAZX >S4 Y AR7 T, 2BDA1T7
ZLTFICRBTNTVWS Y —F25—
I—TyhIDOT7INLy FERERE.
A8KFEENBITBHEHTEEY, C
DY —Fa5—I—TvF>511%
202542 BICRETEAK. 8AXRET
126,600 U LDOT7ATALICEZDAE
ZHrbLFLI

TS5 R—ZHNZTS5EEREEA

4146,594m 7 e

IKEARIFE CARFFFD TS hAR—IHRT5%20255
2BIC2EDEHICER. EEEROFETHSHEZT N
TOEIFELTcs BRNTHRTFIILBRZRZELTH




O Better Company &hRWLRE
1T77IoWT

7Tl 1943FE RV —T Y DRE—SVRMAICH BT 1T7NED 3>

ILLTILRTREL. HR63DE LI T 7R ~7487 - -f“

BT BRI R~ LTI 72y VT AVINZ—TY, ; D 'I‘*JE! d~'.§ E %s
sopmassat, soscosnarsesy DB DF RIS

DHE. BNTHA e ZRRERR—LT 7
VIR ERILKERDEAR. LDZBLDAHELIC
CHBAWERITZLOTEZRDFIARMETIIRMET
BET. 1T T7IEEM|DOHZEMEZRITLTUVET,

1"’77’0)1: % EI“\/\U'./T\—L\7 T */‘/ﬁdbiﬁit:t\t 5 IngkaZJL— Tz 2T

. AT TOEIRRICEDZTRTOAL L HERD T e DA S gk

ICEDKWHEHRZRBLIZVWEE>TWLWET, 7 (Ingka Holding BV. £ Z DB ERH) I3,
Inter IKEA Systems BV.L DT Z >V F v 1 X

BHOT T 77 ORGEF v RILZFRE L&
EI3R208187IL—FD535D12TT,

*2025%F7 AR R

TTTPDIZFIFvA XS RAT A

Inter IKEAZ)L—7 F TTTDISZVFvAT—
Inter IKEA Systems preseeenseaes s
AT R DA —F — R '3':?';;7' =7
S e (A . :
157D ATTDIZYF v A~ (FE) Lot :
Y—ERTONTS— IKEA of Sweden Al-Futtaim Dairy Farm IKANOZJL—7 Miklatorg
1T 7OBREBLEO 47518 4TS 5t 4ii5
F% - THTY

IKEA Marketing &

Cgmrjlunication ~ :;L/E:ma'z' ;I_:;:;e Marget ::;rz;n I;;;.;alman ; RIEETHZ1VII7ILA
17 TRED %;?@fﬂjwm (= Kamprad LK) & BHBESRVT
HIS51v— ' E = Elmtar Yy ReT7HHUw R
7 IKEA Supply MAPA Northern Birch Falabella L unanZ:'j d hLaly he i J- v BAY
1 FOBREEOEHED 135 135 235 & £ . e

IKEA Industry
1T T OEBEHIA—H—




O Better Company &DORWRE

177D

DIVFv—&/N)a—

1477 DEEXL & fHiEER
A47F7N\)a—

e
K

&
RIRCHBADER

=P8t

RS

RI#FHLTHETS
BERDOHBESPDAE
BEze52%. 51&%I13
FERELBTHTUV-FTSB

77N a—rid. BIcEHBOENTTE
ATEIIRE OB TY,

177 TR 1cHDEAR L 755 C OffiEER 3.
ERPOITTTHEIN, TTILIVED
ATTARTTH, RVI—T2DT# bR
2IFTH, ELTHREDTr AMUEa—
Yartera—=TH, BLLIICKRYICTN
TVET,

T T7HRELIERAVT—TVDIE—F Rt AIC
HBITILLTILME. AO1E5000NFEDNS %
o TEAMPETVBIETERICEEFNT RS
NIEBREBEMESTDICTRZE ST XLHR
FTVTED, (T T7OMERICREEZEITVET,

TEMEERKISTERAL. ARDZ—XPHFHICIE
CTHmZzREBELTZICT BIAXMZREL.
EHHLEOZA N ESBETENRTI S — DT T
DTN a—1Z2RBFITBDICIF. T<NERD

IKEA Japan Factbook 2025

MHETY, Mz 230177 TH<IT7—h1—,
B OERZHATHESZ 17 7N\ a—h R
FTHR—INTLB LT #EOLHNECMERICE
DVWTITEIL. KEBAZRELTLBDTY,




O Better Company &DORWRE

1T7EEAERIT-TXE

ATT7ISVRERB IR JIL—crIO—
iEF. Az —FT>OEBEOEICHKLET,
A7 TlE LS LWTFHA1 > DR—

Ty VIRITTEL, AV —TYO%D
BELAWELEITET,
ITTT7OEREHBRAIT—TVEPIIT—
TUICHFRTZHDH < T Ao STOCKHOLM/
2 b IRILLE W2 Fitig %, BILLY/E —
BREDILEICZ VWA%. € LTBIORN/E3—
V(O VWL TEEYIDR IR, SETFE
BEENMEOLNTVET, FAXRTHDLHEHHA
WRENHZIHE LNEEA!

Fika(Z71—%)

TFikalZid. d—E—PHR—HEICELLL
T—FXIyF—E LTKHEBOIET X
VI—T>OXTI, A7 T7OIAT—H—%
REEBERICRI B L Fika® R L HFEJ, Fikad
RPICTATTHDOLILHDHBDERA

BEWEZN—Ts—TELD

ZHARVRII—T U BLEZBRKRICHVE
Fo 6AICIE. BIETH o/ IXAR—)L1 LI
NBZARIHWR—ILZUL T TEOFBENRD. BRE
EBRCHAVATHRSINTYRYT—(EER) I
HIENBERODBHET

Ffo. 8BICIFR Tz —T U RCILRMIEDED
BMFETFUAZN—Tr—1P FHAESNET, B
AANICIEE £ 2 LEADDLNFEAD. HU
HZIFRT T =TV TREHRNERM. H53A.
ATT7THIY RYI—HUHZN—FT1—%
BERAELTVET,

IKEA Japan Factbook 2025

RURRBRTOBILAFZELD

ZHARVWITT—FTVTIE £5LTH
ERNTHECITRANRLLSH. RT
DBTLHERA>TITICIFI DD FE
T T zid BBICA—T>%DIFT
FrURILABCRBRIBATELIMDZDIE.
RABLEHIZDLTHORBOZHE
ICEDAT =8 DT K,

oo VURRRICIEE2 YT RE2A1)L
DIIVAIZARIBIOA— )L R—Rj&EL
HET, I—I)LER—RIE 1T 7D I —
TYLRNS Y THREINTVED




m Q Better Homes &XhRULFK

1 T7HBKUICTS
KX CHDESL. Life at Home
FRIFTATHIIC FB5F

17 7IETEEIFERBZHBHATIIR. HATLSIFAROHMOVWWER &L 5N 350
REEZRET, EDSATTHETARORTOES LZERITBZLHSMHZIDIE. T

CBEABRRNBDTY, BF. HAZMORLZHL. AKNEABRFEPELZEF>TL
BZNARTVET, ELTARDZ—I T TSAV—DeENZEAEDET. BHZLD
RBICEND LSBT LVEBPES LOT7ATT7Z2EHELTVET,

F=LIFZyVITLTT

RTDESLIFTCLDIXTELDS
BN, EFEPAYSAVRARTRET,
RCDES LICRIDTEIERTIT
TEBNMLTUVWET,

=Lty k
ATT7EVWRIEIL—LEY ~ HEZA
AT TERTI—T 12— LTV
T. TEIERRZTILPRTDES L
EHRRTEFET, £l #igo=—X
ZRELES X T, BIL—Lty MIlE
Fie. Vo4 —. REEER. FEH.
FUIN, BEARL. SHRERILY TER
ELTWEY, BRICEHBEZE
MRLTHTLIETL,

ATIVT7T7RNAR
TITITTII0=29
1YFUTEERBDEEFLE>TL
FRAD? BREOBEOTIVFUT
DD EIFBBFEVELETS,

F—=LESY b
BATIIEF100M4H12E. BEREEICH
L. ETUT7TERZ=—X&EMAN<
FARBEHTDIL— Ly MICRBRL
TWEY,

\Bring
joy home

Life at Home Report
RTOESLICEATZRAE
HRPDALZDES LP=—XIZDVT
ZHREL. TOEMZBERER, 2014
FEOREFBHSNER L ASLife at
Home Report 2024i%. RiCHo ¥
LAERDANDHEEFEOTLET,

Life at Home Repo |

i ok

e
G0

RTOBESLICEUE

8 H1BR® 2D RDAH

177 - v /N>iE 2010FIC8A1H
IV @)o1EDb1 (1) IDHIE LTE
RABRLELZ. DKLRLED K
WEHL%ZEDC %, 1FEIC1IETHRT
DESLICDWTE R 3T ohTERIT
FEWEERLELTP2IEDR-> TV
W BOBRBIFEARBETIN?

FEIEIRTOESLLS

Life at Home 2050

177 FEDPNEOHRLTHD, FE - Q
FIERTOES LD SIREDLEZTVET,
ST IA—F vy T RERRBFERIRORICH
FELFIH. RETONIBRELHARDE
S5LPHAREEELIDRCTILELTVET,
COREICHDMBT T, EBEFDRT—I7K
A= HIZ2024F (7O T M RTRL
2FEEM2025F8AICIE. BEDESLZE X,
WEETBDE oMNFEBBIEAR TV T BFRIZH
FLELI

P
A




Q Better Homes &XhRULFK IKEA Japan Factbook 2025

177 DiEmBAR

TEIFTAVITHIY

FWTFHA UESIXMEIEE < THEDRIEWS I:II:II:IE
TYoE B mj_wgkknbnéﬁmrﬁi ARICBETNBELVEG 1T, EORRAERENIBEOL S ET. ARICHULHE
RIEILEATTIMECTVWEY, BERBERE. T _ -
) . B Ll MEORA SO ETT. %L BELLSTHEDTHoTELVWEERFT, BN, £
YA F—Id AT T7IRBEORBRAELEF THZTT R : BRET. MFBOTR MHTHI. ZUT LichDRFH,
WAL BAADDEESON. IES
EISTAVITHAVIDSDDEZRED/INT VR FRRBEESIUTET, NEOBLE A LTERIhET,
FEERL. B@RETH1ULET, FHALUDATTELIRREL, 2 « Q(/
NEBALDRTOESLICE \$ . — R —
VrELEIETSILET, <°© Q//{‘j, BA7FEYT1
MERDR S NT-BIRED
BHTITS8MOILD
1
1‘%55 O TR LTTIVL U IRROR
BaRD=—ZIc c 5 MENSEAERTEERM, U 2 LATRERM,
152 3 @R ks o Q  BLFUBAOARMTT, Fo TEBR
o) S 03VUNCESL. BEROLSBREE
177 RTOBS5LOFTES c Q WBTET. COZHBEERLTVET,
NB=—XENBZBIDIC. WRH 3— g BRIEBREY—%15) T —BROE
RET>TVET, HRHHENTSHS ~ FIFD - 1512 - BESE - UYL EEEC
E®IciE, ZEHT, EF. B2 HD S szrvr cuasermEiL. B

XITFYADTRTE CTIBD LA Low Price WERNRISHZ S L CEREORR
SR EAWBASTRINTOET, EEELET,

IKEA FoodbTEI ST v ITHI1TY EDBLDBERICE>THEFIAIC
EN—RUIRRBARELTVET, FHAF—BRANCTHA VT BDIRT 5128,

Function: ¥& A=<, BENT. DEDMEETY, FTZOHBOTHMELOR
ROV BREBEERET WMBERERRE L. ZIHSHRAOHEPTHA >,
FEME BES TV ETRLTEXRT, Mgl

P REBRC BRELE0. WA TH. FHA PRI B L E A
ARICRABLSHRIE

Quality : B&IZKL). SR TIZHIE
Sustainability : A. B1¥). #ERICPTLLRHE
Low price: HF AL MM

POANG/RT VY
N—=YVFILFTT

¥13,990

AT TORTHRICT A A=Y VBEBROVED
P POANG/RIYY K=Y FILFLT7, HET
BINZOFT7EEHHLDIE. RIZAK
ANTHAT—DOHRRHREIATT,




n Q Better Homes &XDHRWR

177

17 7hm

D72DTHEHE?)

nH LBl ZRHTTS700MWE !

ATT7TOYa3vEYTIRBELTIT—ERH, IEDCIFES.
AZ—OBRAV DK TABDEY, 17T7H HAEH
TmEZREANSEMBRBERZRMIETETVIDICIE.
TODEADLBHD £,

=1

Do

B, FHAF—BTHA V%

. BOBECTSTIREIEDCBD?

ATT7OTHAF—Id FTHHBTHOLNEX S

WEREL. TNERRTZ3TH1IV2EZET,

HordbLRELIFZDIF. BOogLEERELENHD
BX3Mi&ETo<3L V58 TY,

BE, 1770EMmISMATD
. 759 MRy S-S TEENBD ?
ATT7OREEFELTISY RNV IINTVET,
TS5y FEOT, —EILKEIDERZECHTE, R
BEREXRICHHD B IR N EERTIET,

Y. 1T T7IEFHDFTEDIFICI.
o T—ILRRA Y IHHELICVVRLD?

TIARZIICER S TNV ERERIERZLH L.
TILTH—ER PRFTLICE>TARMERSY
ETHECRICEIDEFIALMIETRRZESREIT
LTVWEY,

B, BocxRE%

. B TEAITZ0?
AT T7OERISHEAITHEILTH—EXTY, &
ZICIFEALTHELVWRESHHD £IH. AL
TIRMEIDEHELTHLVD, BETEICEDEF
CARME TEAZIRETESDTY, LT B
DTHAILTEREICIE. DEBEBEERLDZICD !

BE, 15T
. RAEEEETEO?
A7 7IEIO—NILTREIZEEL. XT3 L

T, &OBFIAAMETEIEIFICERESREIT
TETCVETD,

(5 BE. 1TTIBEE
\/ . BEGRRISBVTTRFF30?

HEEETHEELSZEDLSHRRETTHENE
WESIC, 17T TIET AR SRTREICELWLWTR
FEITo>TVWETD,

¥, EoicRB%
o« BHATH-TRZD?
BREED THERZLHTINL, Bo7Z0H
HEERET, BET—E2EFALTERSTRS
J&h. BREROEY2—TORWMO TEH Z2EH
L7eh. SEIEBL T avERBLIVETS,

IKEA Japan Factbook 2025

HoTWBHE!

EERDREBICIIEEKDH S !

1T T7DERREICIE. TNENERDHZDZFHTY
N? INSDORAZH>TVB L. LDBRICEEWMIZS
HELAWELITET,

¥ ALHF T —DEROHT
99 B BB |

S50, BES5LZEDOEELL,

{Efit& EHMICittz RELTUVWEY,
FAOFRE Mm%z AR,
FNBICOICHLLFERD !

IKEA Family X N\N— B3 e 1!

ERE  ASBEROXIN—IIHRZETT. < TADEMR
Z RIS CHATS 2D, [ERHTHERDI/—RUDH 5 R0,
F—TURIBEE RV ON—DER TR LOIZD Y, XT+44E
AV IEVTT, I5IC. 2025568 IC IKEA Familyd ) 7 —
RTOTSLHREZ— b | RA Y b EfcH T B/ TEAE T—
FERBLEL &£ S,

KIERIC & > T—EMSHABHEDD £ 7,

BZARE - BFEREA= 21 —HRX,
I RIZER !

2avEYIDERMICKELAEDNSBREEZR LB R —TY
LARS>eEZ MO, RV —TYOEHREEDIED. 5>
EAR—X (HEYHER) DY ZTFTIBAZa—%. FHICED
HIEARBREXZ 2 —2TH— FARELTVET, LTV
TIIHALBDERY —E XD,



- o Better Lives &DRUVWESL

1TT7ZZZXB3ADT]

AT T7TIETRINT R EDRIEBERICITEN
RARTH D, BEDRRICIFAZ DHDARA
RTHZIEDEZNS. BLOBEZTEEL
TADAZEL. TRTDODADRAEZEENT |
WS XILDOEEZBIBIICHE L TVET,
77 TOIT—05A4 71420 )I—T%
AT T I T T TDHABDZEVDER D3
DEBERRAVIMEER, TEITERSA
TRTF=JICWB3a7—hH—H, BF5LL
BIFIREDICDE. EORRADESEIH
ZEIEL. MO CICEDEATVET @

H—F 2 (REHER)
A—FXZ(DAGIS) I, OA7—H—DENFEEs
BEFRICHEFIXZTBITZ N TIBREIE
BTY, BREF S LFRELINVBZ DM
5% 13, IKEA Tokyo-Bay¥ IKEARAF I
BLTLEY, FLHOVLBZIT—H—H'E
DELLENFRESHR—RLTVETD,

ERRIERS (A—%5BR—E&HE)
2014598, 77 Vv U TId TERMELE)
HEEZEAL. I7-H—2BHEHEICRD
L7z (3% - GHZHHBIIR . B OEER
RSB BIFNTE, RANICROLTHS
FIISNEREE DO SO TLET,

Open IKEA%IEE

AT T TR TEDTEY UT7ETHA>T2120
SEXADHD £, SN SDOEFHB D TIEHR <
BEFPIXTry—A\DOREDHED. BPDIFTTIX
F—IUREFAR—I I VICADET. RICFv LY
IR EEVEY, HEAERLIT TR, HA
FDHS5PBZRI I VIIETEET,

BLaRF—E&

IngkaZ/ )L—7132018FEN 5. BLZEOEEIEED
BEICHIMDBATVWET, 177 - v /AUid
B LMEEDLEEET ZBRET. Ingkad)L—TH
EDHZBREEFEOREEBLZLTVET,

LGBT+7 51 (BELZIETBEA)

AT 7. IRTOAEZIFANSHIZREEZ DL
D, BRHEAYY T VA4 —TAT VT4 T ICEDH
59, H5PBANFELERZDS5TEE
ELTWEY,

FZY—I - e
ESRIAZFILDA VA FHY— L.
B7OVSLICER T EATETSDT.
BHASEDEREIEZEHNTEED,

SFF o
¥ B
4

2014$t_|’1 BEeF—FEFEZEA,
HEZOAT—H—CMHATVET,
%2024F8H31HERE =

AT7 « v N>
d7—h—DEFEHR

411

IEIEBNYIIT STV RDARDEF
N, &EbBLOISNITATTHEH
He. BEIFELDER - H7R— kT
TBLSICTHBDFET, %2024488310S

BiaHEE

75.3%

1T T7IEERLE T TIIRSBCADE
S5LHARMILFET, FICIF3HBKRER
ZER-oT. RICEZA7—h—H, €
NENMPAEEZRTRIETLET,
%2024 12A31HE =

KEA Japan Factbook 2025

to— 7) LEE o

1T 7IRERBTHBEIAAIC. ALLT 70
Ty iaFelT BRI SR ERMELET,
ZELTA7 7 TIR2EMMBHLT 8FTFIFD
B5AATMICEREDIDICH. LDIRELRERE
DKOHYCLICENZEITTVES,

2024FE. 17T » v IN>DERIK
REEES 'E%%cot 55h—Kh it
[$M A % ES LB & 1389%. EE
ﬁ%%@ﬂ%%ﬁu%fbto%ﬁ:
T—HA—HERZEIFTEPT VIS
BREDCDIZEBHTVET,

BEeRT v—LbE

50:50

A7« DN Tl 2020 UK. <
FIv— BB B 50 50%FER L
TWEY, 2024F8AKRKERTIE. YF%
v —ICBIFBLMEDEIEIF51 7% TLI,



O Better Planet &b RULEER

1TT v I\ND
YXATFEV T

AT 7 RBEHRIIRIS T IBREERZEIWEEZ. 71T T7ON
Ja—Fz—>2ETOREMNRHIPEHEZ20304F £ TIZ50%H! R
(2016£EXTLE) L. 3B EH2050F £ TICRy MEOXEMRTEICEBIE
LTWETY, T [IRZEICAFFICRRFICERDBEO CCOEEM . AL
HEDFRIND EDBRVWRIEBRHEABITITEINEEZRELTVET,

[EER IKEAF > S0 YA N7 Tldk,. BI0EK. ISR ZRIEEICTEA
ER. BORUEZS. FRCERATIHRLOBEREBNL. RTHTS
BUHRTFIINBESLOREZTO>TVET,

BERTHEE

100%

2018F AR, 1T TIESH LR E >

2—TIIBERREEN100%%Z =M L T
WEd, BIEADYIDERZED. B
ERRETRILF —E(F99.8% TY, BH.

ERFDITXRILF EE(3. 20108
5 ZNETIC40%HR L & LTz
*TTTIAT T RN (KBS CBOEESHEIELET

ARL—=23Y
IFA4 A= Ty EFTIV B

-95.6%

KEANFRIUCEZEREEDES

M

AT TARTICKRBHNRIZHRE L
BEH4,198MWD E ] % {1iG, FRE/fE
HEDN%ZEREETHL>TLET,
IKEAXZ)Il. IKEABE#FE. IKEARAFE
TRMFAFBSEES R TLEER
LTWETY,

(FY24, 20164ELt)
BIXI00%DER, &K, ZHDHIR:
D VAL, FLEBHPEVEE
2B BRASEZFRALILRFECSRSE
Sa—T—2R ABERL)DBEARY
ERELTARL =23V I5MX— Ty
A1) > %Z95%LL EHIRL £ L7,

FRERWD I8

15,888:=

(FY24)
CRBICBESTeA T T7DORE %5 FH
DX>FF>R%ZIFEZLIELETH—
Fa25—I—7v rTRFTELTVLET,
TOATTOREERY—EXZFIAL
T. CEBEILHDZITTTOREICEZ
DANE#E!

BEOY—Fa215-3-7Tv O

15

REHICYH—Fa25—<—T v hEE
Ao BREPEBEIEHNSEMD LI
1T T7DRERE #HBICTHEAVEE
179, £, 2025F 2 BIc—*a
S—X—Tv IS 1 ERB. 1
TTDTTTHA T, [ESHICHZTV
Ly bERZEE. 48KEOEDE
IHEREICARD £ LT

EXRREEVCEREEYO
UL o)LE

79.7% ..

ATT « SvINCDIEFHDSEEINS
CHEXTITIVITAIILLTVET,

BERZERIEZEZBEL V5D
=T ADILFEEIFAT)LERIC

BFEDHTVEHAL
EEMEFHL TS, RTRLL—ZEIR - FIF

S5

TIVMR=ZDRAA T2

54.4,...

AT TANTRARAIT—FTVLARS D
XA T1vaNmbS556. 6mx TS
VER—ZAXZa—Il, TNSEEM
TIRMEL. Z2LOALDEDYRTFT
JVRBRIRETEDLSICLTVET,

RaBEEVHIR

-47.7%

(FY25, 20184ELt)
2018%F IS, AT ZFERA LY ) a—
> a VD eEOT T TIEHEDF Y FUIC
BAShF LT

IKEA Japan Factbook 2025

EEY—EZ0D
FTAIS Yo g VEhRSEK

(202558 F B )
L2ETOHEEIFADEET—ER(SX
ROORIIV)ICEVWT, EVRZ/N—K
F—CHEIT. 2020F68ICHIHTER
B3LVDEVES Y I%2B. (7 7 DE
EF—EEERADLT Y I LTEA,
ZLT20255F38 £ TIS. #Ficic266D
EVEZwoHEBALE LT, BEA2SMED
A7 T7OREY—EXDSE5EO0ITIY
2> xT750%%=BELED,

IKEA FamilyE £
20255 EEENE S

6,8805

HEEFICIKEA FamilyD 2B/ S %#
RARWEESTENS, 477 - v XY
IF1I0PEZBAIITEY, COBEITED
IS, 2025F E F 2 ER4D M « 218
FEANOEBIEHREEZEL THEN -
BBENICHSS RILIBICH D H R & R—
FLELT




O Better Company &DORWRE

FALZFvHRILT
=L ABEBEVEERA

BEIFEELD/N\YE=(C

AFBIEEEIEFDO—XIIGABENE LS. BEIXZFLICZEZITVET, BEVWHLEDZHKLT
BHRT, WD, ETT EDELSICEBEWMIZITIMEIEEIEINERDESIC. T PHILETIRIL.
FTNENDZYFRAVEDLIVNWE R ERAEDERDS, O—LLATHEEDEVSE LWKRER%
BIT3ZczBiELTVET,

T

1775
\ IKEA
[ POy v
( : 1Al
\ /. ﬁﬂ&ﬂyb ya_

~—

r74 2165 %ZIKEAZ )T

[EHIE BREFICRDSHLWERIZEERYY FRIYFTIH. 4251
YTOBEWID=Z—XHFHE>TCLET €T T, (77 TDIPAILETSD
ZL. mHEDEBRZELDERICTZDODIKEAT TUTY, FEFIERDOT7TUD
AU O—-RHIF130AE, 7FUOFHEBSRERT4. S5SRE. KDZLDEE
TEDT TV TOEEVIRERZZELATULETY,

IKEA FamilyX>/\— DFFE%. FfEm©
ATUT7A—T1 R — bW TV RE
L—>3>%Fzy oLl KUCHZEED
HNULFTICHBATIET,

FKEA Kreativ/1 77 2)
TT4—JITHEEZ R
Fr LT KICHBZIRE
ZHRELTAHAFL LD, &
AR THRRTEEY,

NELWDHDY R FIHCANTSEIFIE. [EHT
BERLPILEDERY, Flew CDEFHTHR
FTLTLBHBEEEE L TS RTEL,

CRIERTIC, TEERCIRTTHAT % CHERR L)
fefeF &9,
FABER CHORERICHE L TVET,

FIVEET=T1 P HIUKER

[ESHTOBEEVMIDIKEAT FUZERTS
LBERITY,

> T LRHEFFEVE,

FIKEA Scan & PayI T\ BEA L7cW\E@mD/N—
Od—RZRFv LIS, HEIFEELW/N\Y
JICWn3 . BRFIFEALD(IVR
TLRLD) D CHB W E T,

*2025F 4 AR R T, REESHCEORERH TIHA
WT2iT &Y,

> AVN—RBh—FEEhE% o7,
h—ERoRbbic. 7F7UTEREN—O—F
HCERWERC CEREZ CHBWLREITE
T AN—hT7x>E2HBNUE. HOIH—R
ZEN30EHD EFEA !

D EHTEABIRY M2 T3h %2
BIEHTOIRY MEBREF T v LT,
BSMEFRHTEET,

AR NEIROEE - ABRERICE>TRRDET,



O Better Company &DORWRE

FDBLDAZRICEDT
SO ERIC. &KDERIC

SOREREBHZ. DBLDALICEVWSED 3 V2RI 70,
ALZF v >R F—S—AORDELEEDTVNET, LDTFIER
L9, YavEYJfEBEzRLEIEZLT. BLTI3EETFD
——ATHBLTVWE XD,

177 R 7 (KEESH)

1T T7DOREHIZNZTEDE SRR E
TILZE > TREIRABEFEETH D flt
TWET, 17 T7RET7TIRIFIEFITA
TOERERBICFICID., HgZk
NTE AVREL—2 3 VvHINns
IL—Lty FTEBROBESLZ A X—
SLTVWERECZEHTEEY, 7L

Z2T—ILDOBBEWHEEE BELHL
fefel3deeHic. #0731 TIHE
XWielEWieEBmZ A N Th o BEIT
TEHILT BEERTILT LAV b
DIEEEDIE-> TLVE T,

OBIESH

HOBEHTIE. BOICEFETZLOE
BIEH. CLLWHADEREIC. 701
Z2DEWVWEAT— 3 VICT 1T T7DIE
BREZELATWEREITES, BLDES
LASTIZDEAR—RZEH LIch—L
TPV IDAVREL—30%H
BIFLTWES, 2020 ~215FEIC. RTE.
BB FEICEHOEESEA T,

[HE S]]

TOEIANELKRICIIBETNIEENE
RANESFHTIE. BELLESR%E R
2024F118IC IKEARER. 202554812
IKEARE RN+ — 32—, 20254108
ICIKEAIRB %A —T >V LE LTz, [EFEIC
BUE@RT IKEAZYSAYRRT R
IKEAZ 7V TEX LA > TUTRER
MERCZ[EBETENTSITRZ LD
TEET,

Shop, plan,
order and pick-up

IKEA7Z 7V

I ATOEEWVIEHERA. 1
TTIES CERBENAREED S Ao
NKEA Scan&Paylld. FEmzERAFv>L
BHSS a3y EV I THEERLY TOR
E—Tr—BERENARETT, F
Fifc7Y—)UIKEA Kreativ/A4 7 21)
TTA—1EFES L. BEOTH1>H
EOBEFRIITRAET, Fo. IKEAFmaily
AVN—DI—FZE2ERINIE. A/N—
FHEERD&SWEIFED,

IKEAZF > S1 VAT

1VREL— 3 VBRI RIEHRD EE o
AT T7DRRITT I b BROE
BUWIEHE3A. BmPT—ER. Fv
IR—VDFRCBEVY A EZFTY
IL1h. AL THAE 2SI >O—
RL7EDTEEY, TVREL—Y3>BH
INBHMEDEEDKTA, ToLE
KUSADDZREZAINHR DD BIET !

rmZED

[EEPAYS1 VR RT THBAWIE W
EmECEEANDERERELDEFIS
BRERTEWMZ N TEZZEOH—
EXZILTEH. SWOAEANRZEA
BRI PLTWET, Fo 47051
BADEMZEHE CTRITHo7/=D. [E8E
ISRV ERERDE D, CN5DHY—
EXEERTTFRAWVLEITES, SRk
DIRIIIVEBEOBFRRICEHRL. &
BIFICHBHBPREICBEDIVY—
EXEBREITLTVWEET,

1773147

BT YT U7 d—T+« *— bR
LIcATT7DREY TH, B5LDTA
TTRAVTITTHA>DOEY F &8
NTB504TAY—RTY, BfEERE
HommEBALLD, S1TF vy
FCEEBRIZCDHTEEY,

IKEA Japan Factbook 2025

HREZ—YR— 25—

BECA VIV F vy bTHEMDIHE
ARIOTERAD S CHEARDYR—
ET. BETEDSDOTEIEABRHL
BHEICEBFTRILEY, e VE—F
ToOEmREPEE. RELTTH—E
ZADBRMIF. BA - EADEFETXIC
IOTITDEETS 0= 0JH—EX
BIERMLTULET,

IKEARY T 7Y TANT

EDZBLDALIC. RTOESLELD
RETHRTFIIICTBTAT TP
BFCARMETHEICEHDOESL
ICEDEMZ 2EmESEITT S0,
IKEAR Y 77w 7A 7% BAZHMT
BB, #9500 DEMDEN 5. EHE
LicASEmZRGELTVWET,



O Better Company &bhRULRE

2025 AIFTRB3 17T v I\>

2025108 K=

)y

IKEA7 V4 >0— R

7605

WOTHEZTHHEWIZERLAL

1c12VF3 IKEAT 7)o Ffel [EETODE

BUWIHT7 TV EFESLHo LEBFIC,
%202558 A KRR

1T 75

16

20254F108 IC IKEALR BN F—F >, H
AEADA T TIEFIFGERHIC. ZD
SEDIOEH. 17 7DT S Rk
BREIIWRT—ILTEELAVLTS
AEESHTT,

H&iSOO,.a“

BE, TO535DHLZ2,0008HAN
ZbDFd, F£i24E. FERHRTS
NEd, 1T 7HRHATHIF—L

T A FT—DT 1> L TVET, IKEA Family X > /X\—#

IKEAfLE

1T TIEH+Z 51 VRAER 9 9 4 EA

(20254 %)
RTOES LED > LR LATLERET

% &S5, IKEA FamilyX > N\N—DE S F

1% A IKld. BEZHS AV N—HRIEEE

° It BLHET B SADKEE CBE,
T PIERRATTOITTHA b IKEA SRIC A Bikvie

FIUT. WOTHL S THBEVYE FROSSEAEE
BRLBLITET,

IKEA Business Network
A N—8

25. 75\

BN BEX - BAEREOETFEO
EDRREHR— b EZRRZ—ZXIC
RIDH—EXPR#Z CFAVEE
17&Y. FoE - ARBE,
202548 A KRR

Qo
NEW
° 20251084 —T> PR
IKEALS Vs g
/

o HREMOtYE— (KEEEY A XEMA) 598 2025F108 KR



O Better Company &DORWRE

2024FE HFTRSIngkaZ)L—7

505

REBRY—EXT. REILBATT
DREZHETETHSEVED LI

DRWHR

1&a2—-n

BFRUhr3ma0
i 2 T B7=8ic
‘EZITVEL

EKET/T—7
FrExy b

¥3,500

o _

FHRLR

50%

2T —FT VLAY TOREN. BI—
E50%EI5|IcAD. SEICEBICERER
ELATW R EH LT Q025F 4B
TIFToTLEEA)

SORWESL

84%

Bz TEA5LLLSNBERERLTVS
JA7—H—0EIE

BRANNBOLL/
LY=L
(A Sl N —F T

FY24DEREEHEERIT

SORWESL

3,715

2019FE M. 260 E CHEIBRERT L
T#HRDAE

&b BBk

77.7%

EXREVYOUT1UILE

& DR UER
SDRVLESL
97.3%
81 OSOA %ALBG)MM&T\ EZ 7 UAD9I7.3%hH
SEMTOISL%EBLT ZRIFTTHED.

"7"1‘— hERELAR

& b RULMER

96.6%

BEICBII5BERRELHIGRISD
IRILF—DERE

& b RULMtiER

30.1%85

N—RSA VD16 LB LTS5 14—k
Ty UK (RO—=F1. 2. 3) DHIEE
(B4Z: 2030F £ TIZ50%)

& b BULhER

60.5%

FY17LA0%, BIS1BF2 CORMBERYDH|
PEES

SFORLRE

418E1—n

IngkaZ/ JL—FDUX &

IKEA Japan Factbook 2025

FORLRE

4210

2009F N 517> TV BIngka InvestmentsiZ&?
BERREIRILF—AOREREE

FHRLEE
HHF 28

Sﬁz—n

A D85%IFEMICHEIREL. HOHD

15%Ia Stichting INGKA Foundation|ZEg
L LTHIA. IKEA FoundationND&E
SRMEZEL T BEFHOENZRL
S

SFORWLRE

4000,

DIAT—A—HAIFL—=>F = ZFHE L.
Al 752 —EE3DERHF54,000E L E
REEInELI.

FORVLEE

1220

BB



%

B3 g e

FHARTEM

RRE

177 v NUHREH

IKEA Japan K.K.

FREMIETER2-3-30 5%

R FEHR4LE 3% Chief Sustainability Officer
~RkZ 7 7—L(Petra Fare)

20025F7H8H

R—LI77Zy o JHRORE. BHA. EERVEEERER
1o8—2y b ZOMBEEZFA LIGBERTES
REEDEE

Bl RRUREOHRA -« BR5E

RERU TV THRMEEICRTZIVYILTr 2T
HYEERICE S HYE

8615500751

3,467%

www.ikea.jp

G20 'N'g SW1SAS I 423U| O




