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Introduction
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250,000

people from over 40 countries have shared
their intimate home life experiences with us
over the past decade, revealing the deep
emotional connections people have with their
homes. This year marks 6t anniversary of
distinctive research in Estonia.



Target []

The respondents are
representative of their
country’s 18+ population in
terms of age, gender, and
region.

Sample size [

The study conducted 37,428
interviews in 38 countries.

Method

The quantitative Life at Home
study was conducted as an online
survey (CAWI - Computer-assisted
web interviewing) among YouGov
panelists.

Acknowledgement

YouGov is the source of
survey results.

Baltics Report

This report is based on
global report data, featuring
insights of Estonia (1007).
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Global

Over the past decade, global and cultural events have transformed home
life, subtly changing living habits and redefining the concept of home for

transformation .

Cultural changes

Social media and platforms like
Airbnb have transformed home
life, promoting openness,
pressuring ideals, and fostering
community through shared
experiences and humor.

Technology

Technology has disrupted personal
relationships and enhanced home
efficiency. It shifted from being
intrusive to a crucial lifeline during
the pandemic, and is now more

integrated and balanced in daily life.

Wellbeing

Wellbeing has transitioned from primarily
outdoor activities to becoming embedded
in home life, with the pandemic catalyzing
a shift towards in-home wellness spaces
and activities, and prioritizing personal
health second only to finances in 2023.



A decade of

discovery: global trends

Technology. As early as 2017, people told us it
negatively impacted their relationships and killed
conversation. 27% were spending less time with a
partner as a result of being online. From 2014-2019
technology ranked pretty high as being intrusive in
relationships.

People learned to set boundaries. Live with screen
time and sought ways to set boundaries. In 2023,
only 21% of us feel we use too much screen time.
Technology still entertains and plays a larger partin
the every day, but it has also made home more
efficient.

é

Wellbeing. Home has always been a place to rest
and recover, but 10 years ago we were more likely to
rely on activities outside of home to boost wellness.
In the 2018 research, 23% of us left the house to find
alone time. The pandemic marked a turning point.

In 2021, 35% of us wanted our own green space
within easy reach. Wellness-focused spaces at home
are still on the rise. 26% believe hobbies and
personal projects contribute to wellbeing. Physical
health is the second highest concern for life at home
(37%) after household finances (40%) in 2023.
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A decade of

discovery: global trends

Climate change. Climate change had been
discussed for many decades, but environmental
issues were seen as a concern for people with higher
incomes. In 2016, only 15% of people felt guilty about
owning too many things. In 2020, the year of
widespread lockdowns, a focus on nature came to
the forefront. 43% of us were open to moving further
away from work for a better home. Part of what
defined “a better home” was being closer to nature.
As an aspiration for sustainable living, 20% of us now
feel our ideal home would allow us to be self-
sufficient with energy and food.

é

Multifunctional homes. In the first part of the last
decade, people often left home to eat out, exercise,
work or find entertainment. The Life at Home Report
2020 showed that 29% began exercising at home,
49% enjoyed cooking more and 32% enjoyed
working from home more than going to the office.
Changes people made to their homes during COVID-
19 restrictions are lasting to some extent. A quest to
accommodate more activities in a better way gave
rise to multifunctional living.
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Main concerns around life at home

My household finances and disposable || NG 2%

income 40%
. 41%
My phvsical heaith I R
: ]
The current state of economy in my country 38%
32%
29%
The health of the people around me ]
peop 33%
The potential for war or armed conflict where [ N DN 24%
I live 10%
22%
My mental heaith IR
y mental hea 6%
That | spend too much time using screens [ NN 21%
(phone, computer etc.) 21%
The relationships with those around me I 19%
21%
Increasing divisions in society 18%
17%
The physical quality of the home | live in ] 11450{;
0
Changes to my neighbourhood or community ] 18(:;’
0
Extreme weather events affecting my home [ 9%
(e.g. extreme heat, cold, flooding) 16%
The physical security of the home | live in B 8% 13%
0
That | need to use new technology that I'm [l 6% W Estonia
not familiar with 6%
Global

The risk of not being allowed to stay where | [l 4%
live (e.g. not able to renew my lease) 5%

A Which of these concerns you the most with regard to your life at home?

42%

of Estonia's population
is primarily concerned
about the household
finances and
disposable income

> Concern for the potential for war or armed
conflict is significantly higher in Estonia (24%)
than globally (10%).

Globally, there is a greater concern (16%) about

9 extreme weather events such as extreme heat,
cold, or flooding affecting homes, in contrast
to Estonia where the concern is lower (9%).



Feeling about current life at home

60%

14%

Positive

Negative

M Estonia Global

A How do you feel about your current life at home?

63%

in Estonia feel
positive about
their current life
at home.

People who would like to move but doubt
their ability to do so generally have a more
negative perception of their current home life,
with only 42% holding positive views.

Concerns about mental or physical
health correlate with a less positive
view of home life (55%), in contrast,
those who do not have concerns about
their mental or physical health report a
higher rate of positivity about their
home life, at 71%.



Home Characteristics

My home is my favourite place to be

My home provides enough privacy for
everyone living in it

My home enables me to live in a sustainable
way

| have created space by throwing/giving
things away in the past year

| sometimes work from home

My home sets me up for success in life

M Estonia Global

A Which of these apply to you / your home?

37%

29%

35%

29%

24%

24%

19%

19%

52%

43%

45%

60%

60%

say home is their
favourite place to
be and this rises
to 70% of people
who have pets.

% A higher proportion of Estonians, at 37%,
believe their homes support sustainable
living, versus the global average of 29%

9 35% of Estonians have made space in their
homes by discarding or donating items in
the past year, and this figure increases to
51% among Estonians who work from home.



What do people do at home

| have a chair or similar piece of furniture in my _ 43%
bedroom that doubles up as a wardrobe W h d
- al do people
| sometimes walk around naked in my home
do at home
| sometimes dance or sing when no one is around
30% 43% of Estonians use a chair or similar
_ 0% > furniture as a wardrobe in their
0 . o re .
| do more household chores than the people | live with bedroom, significantly higher than the
24% global average of 23%.
| often hit the snooze button more than once in the _ 16% : .
morning o In Estonia, a higher percentage of
20% 9 introverts tend to walk around their
- 12% homes naked (37%) and engage in
I have crystals around the home o dancing or singing when alone (39%).
0
B
It's my pet(s) that rule my home
7%
| sometimes hide from other household members, e.g. . 4% m Estonia
in the bathroom Global

7%

A Which of these apply to your home?




Key elements in habits for best sleep

. . ]
Creating the right temperature 35%

31%
Complete darkness . 26?8%
Sleeping alone _19% 25%
My favourite pillow I— 23% 28%
Having someone next to me ] 2120/5%
Saying goodnight to a loved one I— 8% 250
Checking that the door is locked I 18%21%
A heavy cover _9% 14%
| don't have any sleep habits _9% 13%
Having a soothing drink before bed I gz; Top 5 conditions for optimal
Listening to music/podcast/wellness app I 9% 13% SIeep in Estonia
Minimising screen time before bed I 5% 12% 1 Right temperature
Leaving my phone in a different room I 890/3/0 2 Complete darkness
Anight light B 4%7% 3 Sleeping alone
Meditating before bed B 3% 7% ® Estonia 4 Favourite pillow
other M S Global 5 Someone close

A What are key elements in your everyday sleep habits that help you get the best possible sleep?
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Aspirations

“That your life at home enables
you to think and feel positively

about your future”
Enjoyment Accomplishmen
“Having uplifting moments of “Having a sense of pride and
appreciation or joy that give progress by achieving your
you warmth and happiness” goals or tasks”
Nurturing Belonging

“That you are accepted for who
you are by the people that you
live amongst and in places that

“That you can connect with
yourself and take care of your
mental and physical wellbeing”

reflect you”
Security Control Comfort
“The fundamental “The feeling that “That you can
elements are in you are in control create a home that
place for you to feel  of your home, what makes you feel
safe and secure in goes into it and content and

your life at home” how it is used.” relaxed”

Future
Dreams

Meaningful
Moments

Care &
Community

Everyday
Essentials

life at| "=
home,




Share of people in Estonia
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Importance »— Fulfilment at home

Percentage point gap

Gap between
Importance
and fulfilment
of needs

When it comes to importance
of eight needs and the actual

% fulfillment of them at home,
the largest gaps are observed
in the areas of aspirations,
accomplishments and
enjoyment.

In Estonia, 75% of respondents

% consider aspirations an
important aspect of their home
life, yet only 43% frequently
experience it.



Main drivers for feeling secure at home

Having a stable and consistent income 42%

[ ]
o Securit
Having access to services/amenities (e.g. water, || NN 40%
plumbing, electricity) 32%
Having enough privacy for me _31% 36%
Having access to the internet I — 36%
29% Top 5 factors contributing to
Trusting and feeling safe with the people inmy || NG 31% h ity:
home 31% ome security.
Feeling in control of my household expenses _26;9% 1 Stable income
0
Having savings in case of unanticipated costs at || N DN 25% 2 Essential services (water, electricity)
home 30%
Having a good quality home (e.g. free from [ NN 27% 3 Enough privacy
dampness, access to hot water etc.) 35%
Not sharing information about my home on socdial D 5% 4 Internet access
media 15% . . -
i dose to famits and friong. N R 20% 5 Trusting and feeling safe with people at
g y 24% home
: - I 20%
Knowing my neighbours 20%
- - I 16%
Having time to organise the home 14%
Having apet MMM 15% : :
13% In Estonia, 50% of full-time workers
Having physical security (e.g. strong locks on | 9% acknowledge that a stable income is
doors, bars on windows etc) 17% m Estonia % vital for home security. However, this is
B 7%

Having an alarm-system Global less common among unemployed (13%)

9%
and contract workers (33%).

A Which of these help you the most to feel secure in your current home?




Main barriers to feeling in control at home

Not having enough money to take care of my | 4%
home 26% O n t rO
The feeling that tasks/chores are never-ending I 190/310/
0
Nothing prevents me from feeling in control of my | 7%
i 0, . .
life at home % Top 5 barriers to feel in control at
Poor mental/physical health I 17/109% home:
Not having enough time to take care of || N DN 16% ) o
housekeeping 15% 1 Financial limitations for home
Not living in the type of building | want to live in _'IW 15% maintenance
0 Q .
T EED 2 Overwhelmlng and continuous chores
Not living in the location | want to live in 130/°
0
Not having the right knowledge to do/fix things in | N RN NG 11% 3 Poor mental/ phy5|cal health
my home 14%
Being disturbed by neighbours/people in my [ NN 1% 4 Not having time do housekeeping
community 13%
Not having the right space for my needs and | 1% 5 Poor mental / physical health
things 15%
Other people controlling the decision-making I 8% 10%
0
Not being financially independent (not having my | 7%
own money) 17%
Having conflicts with neighbours M 6% 9%
0
The other people | live with I 6%7(y
0
H Estonia
Not having routines I 5% 8% Global

A Which of these prevent you from feeling in control of your life at home?



Main drivers for feeling comfort at home

Having the right amount of privacy
Being with the people | love
Having a tidy and organised home

Cooking/eating homemade meals

Having minimal noise from the outside world and
my neighbours

Changing clothes when | come home
Having comfortable furniture

Connecting with nature

Being able to control the temperature inside
That my home smells nice

Fresh air/air purifier

Having dedicated spaces for different needs

Having intentional routines to help me unwind

Having the right lighting to match my
mood/activity

Using music to create the right environment for my
mood

Lighting candles

I 26%
19%

I 249%
24%
I 16%

I 14%
14%
I 14%
18%
I 13%
13%
I 12%
15%
I 1%
13%
I 1%
10%

I 1%
19% MW Estonia

_s<y10% Global
0

22%

ﬂ Which of the following elements most help you to feel content and at ease at home?

Comfort

Key factors for comfort at
home:

Right amount of privacy
Being with loved ones
Tidy and organized home
Cooking homemade meals

Having minimal noise from outside




Main drivers for nurturing at home

Relaxing (reading, listening to music, watching TV)
Sleeping
Spending time on my own
Feeling able to be my true self
Having a tidy/clean home
Feeling safe
Accessing the outdoors/green space
Spending quality time with my partner/kids
Work/life balance at home
Cooking for myself/others

Feeling that | am on top of things to do (e.qg....
Doing hobbies/personal projects
Good relationships with those around me
Socialising/entertaining at home
Exercising

Self-care/Home spa (e.g. facials, foot bath, hair...
Gaming (mobile, TV and computer games)

Don't know

— 38%
39%

I — 38%

33%
I 32%

25%
I— 30%
22%

I 28%

31%
I 23%
27%
I 23%
20%
I 23%
26%
I 23%
19%
I 20%
19%
I 20%
18%
I 19%
19%
I 17%

I 12%
12%

IS 10%
I 10%

8% W Estonia

I 9%

11% Global
B 5%
4%

28%

18%

Which of these are most important to help you maintain a sense of mental wellbeing at

home?

Nurturing

Top 5 drivers for nurturing at
home:

1 Relaxing

2 Sleeping

3 Spending time on my own

4 Being able to be my true self
5

Having a tidy / clean home

In Estonia, those who view their home as

a foundation for life success place

greater importance on quality time with
% their partner or children, at a rate of 34%.



Helps to maintain a sense of mental wellbeing at home

L]
. identity — 55% B |
Feeling that | can express my identity in my home 2504 e O n g I n g
. ialise wi eic N 579
Having someone to socialise with when | feel like it 37%
30%
: I 23%
Feeling welcome
32%
Knowing | can ask my neighbours for help 222/;(y TOp 5 factors for sense of belonglng
° in living space:
ing wi - I 21%
Chatting with my neighbours 4%
0 . .
. 1  Freedom to express identity at home
People around me have similar values and || NN 18%
ini 9 . 0 .
opinions 21% 2 Having someone to socialize with
Feeling that | can express my identity in my _ 17%
community 13% 3 Feeling welcome
o B 4% :
People around me have similar lifestyles 16% 4 NEIgthUI’ support
Don't know -91/0% 5 Chatting with the neighbours
0
Being able to afford the same things as those - 9%
around me 12%
0
People around me are of similar age - 8?1‘V
0
Not relevant - | have no need for belonging at [l 8% In Estonia, notably more (55%) value
home/in my community 1% _ expressing their identity at home compared
Being part of formal groups in the community (e.g. - 4% ® Estonia to the 25% gIobaI average This number
clubs) 9% Global ’

increases to 65% for those who believe that
do more household chores than others.

“ What helps you feel a sense of belonging where you live?



Main drivers for enjoyment at home

Spending time by myself IR 42%

Enjoyment

A home cooked meal NN 36%

32%
g ti /i I 35%
Spending time on my hobbies/interests 34%
i I 289%
Having a bath/shower 24% .
o 26% Top 5 sources of joy at home
Laughing with people around me e c c
ghing with peop 33% in Estonia
. I 24% L
Hugs with a loved one 35% 1 Spending time by oneself
i I 23%
Taking a nap 29% 2 Home cooked meals
i vein NN 239 N ;
Improving the home I live in 23;" 3 Spending time on hobbies
22%
Spending time with others e %11?;’ 4 Having a bath / shower
0
The feeling of the sun on my face _1820/0% 5 Laughing with people around me
0
4 time wi I 16%
Spending time with my pet(s) 15%
I 16%
Fresh bed sheets 21%
Playing with kids I 12%
17%
Receiving/giving a compliment I 11220& B Estonia
Having a hot drink I 10% Global

A Which of these bring you most joy in your life at home?




Main drivers for accomplishment at home

I ¢
Being able to relax 41%
36%
32%
staving on ton of my chores T
ying p y 23%
. . . I 2%
Helping my kids/grandkids learn and grow
22%
I
Owning items that | have chosen myself 21%
19%
I o
Having healthy habits 19%
25%
I 7
Working on personal/hobby projects
gonp y proj 20%
I o
Learning a new skill 16%
14%
I 13%

Productively working/studying from home

Making sure everyone in my household is taken - 10%

care of 24%
- 0,
Working on home improvement projects 10% 15%
0
| | - 9% B Estonia
Doing exercise at home 13% Global

A What gives you the biggest sense of pride and progress at home?

Accomplishment

Top 5 drivers for accomplishment
at home Estonia

1 Relaxing

2 Staying on top of chores

3 Helping kids / grandkids learn and grow
4 Owning personally selected items
5

Having healthy habbits

women see it as a source of pride,

E Keeping up with chores: 35% of
compared to 28% of men in Estonia.
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Positive outlook on the future (next 2 years):

44% 47%

Global

Estonia

A In general, how would you describe your outlook on your future (the next 2 years)?

15\ Pap

CHRIE
NN EE

Dream homes equal a dream
life - individuals with a
positive view of their home life
also tend to have an optimistic
outlook on their future where
50% of respondents express a
positive view.



Motivations for moving or renovating homes

i not going to move butam planring o N 2’

renovate my home 22%

I'd like to move but don't think | will be able to

9%
-
I'm planning to move to get more space
8%
B
I'm planning to move for other reason(s)
5%
I'm planning to move to get away from current . 4%
area 50
B
I'm planning to move to reduce living costs
4%
of people are either
I'm planning to move to get closer to . 3% |00king to move or
something/someone (e.g. work, school, family) 6% renovate their home in
the next 2 years
I'm planning to move to a more sustairr:able I 2% B Estonia
ome
4% Global

Are you planning to move to a new home or renovate your current home within the next
2 years?




Most important in an ideal home

semytrvescr I 5% ldeal home

I 47%

Unwind/relax

43%
I 33 i
Be physically or mentally stronger 033A) Top 5 aSPECtS for ideal home
30% in Estonia
Live sustainably  ANMM 31%
21% Be my true self
.
Grow and support my family 28% : .
27% Being able to unwind / relax
I 27% :
Save or make money 32% Be physically or mentally stronger
Have space for hobbies and activities 27% Live sustalnably
29%
Connect with nature I 19%25cy 1 > 2 Grow and support my fam”y
0 r ]
Be more self-sufficient with food and energy _ 17% I i i
19% of the population in
ewith eoste | Tve wir T 14% Estonia considers the
Nurture connections with people | live wit 1% ability to be their true
Live "smart" for convenience (e.g. controlling - 9% self as the most crucial
temperature, curtains, appliances via apps) 11% feature of an ideal
Live "smart" for safety (e.g. security cameras, [l 7% home
alarms via apps) 10%
Nurture connections with people in my - 6%
community 1% W Estonia
Move between locations (e.g. houseboat, [l 4% Global
caravan etc.) 6%

Which of the following aspects would be the most important to you in an ideal home? A
home that helps me...




Main outcomes of life in an ideal home

Happy

Secure

Relaxed and content

Able to be my true self

Confident

Hopeful for the future

Resilient to the world around me

Productive

Connected to others

Empowered

64%
61%

63%

53%
N 5%
63%
34%
32%
| EX
31%
17%
s
22%
M o
16%
. 7y B Estonia
0
Global

17%

é Imagine your life in a home that is ideal for you. How would that home make you feel?

Happiness is a
Universal Desire

In Estonia, 52% of people feel that

9 their home environment should make
them feel relaxed and content, which
is lower than the global average of
63%.
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Three tensior
for 2023

In 2023, three key tensions were
identified that hinder the
fulfillment of eight essential
needs for a better home life.

¥
3
- /

Doing more é

Togetherness é

Living well é

Keeping busy or taking it easy?
Wanting to be productive
working, studying or tackling
projects competes with the
need for simplicity and
tranquillity at home.

An open door or do not

disturb? Balancing an innate

need for human connection can

be in direct conflict with the 9 Privacy
desire for personal space to

recharge, reflect, and be at ease
with yourself.

Zero waste or zero spend?
Living a life that prioritises
healthy and sustainable living
can be a challenge because of
the worry that it could break
the bank.

our means

Living within
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2023 Estonia Top 10 Insights

55%

of people are either looking to move
or renovate their home in the next 2
years (23% planning to move, 32%
planning to stay and renovate) as
home situations are changing all
the time.

We find the most joy at home in the
small, everyday connection moments:

24%

hugs with a loved one

26%

laughing with others

0%

of people who think their
home helps them live
sustainably, feel positive
about their current life
at home.

Sleep is a key part of

43%

people say having the right
amount of privacy is one of the
most important elements to
help them feel content and at
ease at home.

8%

say that having a tidy and organised
home helps them to feel most content
and at ease at home.

3% 24%

said their ideal home must help them of people feel a loss of control
be physically or mentally stronger. when we do not have enough
money to take care of our home.
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Thank
you!
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