THE IKEA LIFE AT HOME REPORT 2022

Top 10
Insights

CANADA

B TOP 10 MARKET INSIGHTS

(l.

JANUARY 2023




When home reflects
our personality, we're
more likely to love it.
But not all of us are

currently feel that way.

So, for this year's IKEA Life at
Home Report, we asked more
than 37,000 people around the
world to tell us about their
experiences. There's loads to dig
into within the full report, but
here is a handy overview of the
Top 10 Insights for Canada.
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The quantitative research was carried out by YouGov on behalf
of Ingka Holding B.V. - IKEA Group. YouGov is an international
research and data analytics group. The quantitative Life at
Home study was conducted as an online survey among a
national representative sample of people aged 18+ in 37
countries, where a total of 37,405 interviews were collected.
The following countries were included:

Australia, Austria, Belgium, Canada, China, Croatia, Czech
Republic, Denmark, Estonia, Finland, France, Germany,
Hungary, India, Ireland, Italy, Japan, Latvia, Lithuania, Malaysia,
Netherlands, Norway, Philippines, Poland, Portugal, Romania,
Serbia, Singapore, Slovakia, Slovenia, South Korea, Spain,
Sweden, Switzerland, Thailand, United Kingdom, United States.

The data collection was completed in the period from July to
August 2022. Quotas have been applied on gender, age and
region, and data was weighted according to the dimensions of
gender, age and region on the basis of an ideal weighting from
statistics in each country, so that the results are representative
of the population in regard to the target group.

Bases:
All adults =
37,405




