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Leap Year of Sustainability

At IKEA, we’re proud of all the good 
things we’ve done when it comes to 
caring for people and the planet,  
but there’s still a long way to go. 

All over the world, people want 
change – and so do we. Better, 
healthier, more sustainable lives.  
A greener, fairer, and more 
accepting world. One shared home 
where we are equal and there is 
room for all of us.

FY21 was the Leap Year of 
Sustainability at IKEA, where we 
spent a full year intensely focusing 
on sustainability as a growth driver 
and embedding our People and 
Planet Positive agenda into the core 
of our business. 

We spent 12 months highlighting all 
the great sustainable changes we’ve 

made, and continue to make, and 
leveraging these efforts to create 
even more impact.  

Our planet is the only home that we 
have. If we want to continue living 
on it tomorrow, we collectively as a 
society, have to change our habits 
today, and rethink how we live, work 
and travel, to live within the limits of 
the planet. At IKEA, we are working 
hard to source and produce products 
in a sustainable way, as well as 
providing solutions for a cleaner and 
greener future, including giving our 
products a second life. 

The FY21 Leap Year of Sustainability 
was the start of a decade of actions 
towards our goals of being climate 
positive and circular and to enable  
1 billion to live more sustainably by 
the end of 2030. 

We’re proud of the changes we’ve 

implemented and the progress 
we’ve made – for our business, our 
customers and our planet. Yet we are 
not done and there’s still so much 
more we can and will do, and with 
a decade left to protect our homes 
from the worst effects of climate 
change, we need action. At scale. 
Right now. 

Jan Gardberg
Country Retail Manager and  
Chief Sustainability Officer,  
IKEA Australia

FY21 Leap Year of Sustainability Report -  2



A People and Planet Positive future

We know we have a huge 
responsibility – and opportunity – 
to be a part of tackling the climate 
crisis. But we can’t do it alone. We’re 
committed to the United Nations’ 
Sustainable Development Goals 
and the Paris Agreement; working 
towards a 1.5°C future. In 2019, IKEA 
managed to grow its business 6.5%, 
yet still decrease, in absolute terms, 
its climate footprint by 4.3%.

Within our business, we’re 
transforming what we do and how 
we do it, to become more accessible, 
affordable and sustainable. We are 
committed to finding creative and 
smart solutions to make millions of 
homes better, that will also make our 
shared home, and planet, better too.

This is why we set out three 
overarching goals to reach by 

2030; to inspire and enable more 
than 1 billion people to live better 
lives within the limits of the planet, 
to become climate positive and 
regenerate resources while growing 
the IKEA business, and to create a 
positive social impact for everyone 
across the IKEA value chain and the 
communities in which we operate.

We’re moving further and faster, 
to find new, creative ways to make 
products with limited resources, 
use predominantly renewable and 
recycled materials, give a second life 
to more IKEA products, and create 
easy and affordable solutions to help 
people live more sustainably. 

As a partner in people’s lives,  
we want to help ease worries and 
meet aspirations for a better home, a 
better life, and a better future  
for the planet we share. We must 
challenge ourselves to make 

sustainable living more simple, 
accessible and affordable for as many 
people as possible. 

Within our operations, we’re 
striving for 100% renewable energy 
(electricity, heating, cooling and 
other fuels) in production by 2030 by 
finding solutions that have the most 
direct impact on carbon minimisation 
and renewable energy creation.

In Australia, IKEA Adelaide is in 
the process of operating on 100% 
renewable energy by 2025, through 
the launch of the IKEA Australia Clean 
Energy Transformation Project in 
October 2020, an Australia-first clean 
energy storage initiative.  

Mellisa Hamilton
Country Sustainability
Manager, IKEA Australia
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Our sustainability 
commitment
The IKEA vision is to create a better 
everyday life for the many people, 
and we believe lives are truly better 
when they’re lived sustainably.  
For us, it’s about balancing positive 
social impact with environmental 
protection and renewal. So, our 
mission overall is to meet the 
needs of people today without 
compromising the needs of future 
generations.  

This means rethinking and 
inspiring changes in lifestyle and 
consumption, as well as adopting 
new ways of working, as the more 
people we reach, the bigger impact 
we have in helping the many create 
a better everyday life.

The IKEA sustainability strategy 
– People and Planet Positive – 
launched in 2012 with ambitious 
goals to transform the IKEA 
business, the industries in the IKEA 
value chain, and life at home for 
people across the world. 

In order to fulfil this vision, and 
become people and planet positive, 
we are focusing on three core areas:

1.  Healthy and sustainable living 

2. Circular and climate positive

3. Fair and equal
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Ambitions for 2030  
 
 
 
 
 

Commitments 
 
 
 

Create a positive social impact 
for everyone across the IKEA 
value chain. 

Providing and supporting decent  
and meaningful work across the IKEA 
value chain.
Being an inclusive business.
Promoting equality. 
 

Become climate positive and 
regenerate resources while 
growing the IKEA business. 
 

Transforming into a circular business.
Becoming climate positive.
Regenerating resources, protecting 
ecosystems and improving biodiversity.
 

Inspire and enable more than 
1 billion people to live a better 
everyday life within the limits 
of the planet.

Creating a movement in society around 
better everyday living.
Inspiring and enabling people to live 
healthier and more sustainable lives.
Promoting circular and sustainable 
consumption.

People  
& Planet  
Positive

Healthy & 
sustainable 

living

Circular 
& climate 
positive

Fair &  
equal
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We have the power to change
As the world recovers from the 
impact of the COVID-19 pandemic,  
we have an opportunity to be a part 
of shaping a new normal that’s better 
for people and the planet. We have 
a unique moment in time to ‘build 
back better’ by resetting the system, 

rather than just restarting it, and to 
tackle the challenges within climate, 
and health and equality, all at the 
same time. 

All of us have a role to play in achieving 
this; Governments must step up and 
make a difference, while brands and 
companies like us, have to take a 

stand for the things we care about. 
Additionally, as individuals we have the 
power to contribute to real change in 
both our homes and daily lives. 

We know that many are willing to do 
their part, but many don’t know how. 
People are asking for help and will 
engage with brands that offer simple, 
affordable solutions.  

We want to be a part of integrating 

sustainability in people’s lives 
and home, making sustainable 
living more simple, accessible and 
affordable for as many people  
as possible. 

We do this through exploring several 
different areas; from prolonging the 
life of IKEA products, to creating a 
green energy community globally,  
as well as providing more sustainable 
options of affordable food that is also 
good for the planet.
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IKEA Australia consumer research on climate change
In May 2021, we conducted an 
independent study to understand 
more about how Australians feel 
towards climate change. 

Nine in ten (92%) Australians believe 
businesses can improve when it 
comes to reducing carbon emissions.

The areas where Australians are 
most likely to think businesses can 
make improvements are:

1.   Recycling within their own supply 
chain (68%).

2.   Reducing production waste (67%).

3.    Investing in renewable energy to 
run their operations (64%).

4.    Producing sustainable products  
at an affordable price (64%). 

9 in 10 Australians 
believe businesses can 
improve when it comes 

to reducing carbon 
emissions

This study was commissioned by IKEA Australia, 
conducted online between the 14th – 18th May 2021 
by YouGov. The sample comprised of a nationally 
representative sample of 1,053 Australians aged 
18 years and older. Following the completion 
of interviewing, the data was weighted by age, 
gender and region to reflect the latest Australian 
Bureau of Statistics population estimates.
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Eight in ten (84%) Australians believe 
it’s not too late to take action on 
climate change in order to make a  
real difference.

79% of Australians believe that if  
the same efforts applied during  
the COVID-19 pandemic were applied 
by the Government, businesses  
and Australians to environmental  
issues, it would have a positive 
effect on addressing climate  
change in Australia.

Half of Australians (51%) believe the 
government is most responsible for 
tackling climate change.

The research also found that while 
most Australians believe they 
could be encouraged to do more to 
address climate change, 77% believe 
there are barriers that get in the way 
including not enough government 
support (43%), not enough support 
from businesses (29%) and that it is 
too expensive (25%).

However, an overwhelming  
93% of Australians say they are 
taking climate action in at least  
one area including: 

1.    Sorting waste and reusing  
plastic bags (75%).

2.  Energy saving in the home (61%). 

3.    Avoiding food waste and  
single-use bottles (57%).

The Paris Agreement is a legally 
binding international treaty on 
climate change. IKEA is committed to 
both the United Nations’ Sustainable 
Development Goals and the Paris 
Agreement of working towards a 
1.5°C future. However only 63% 
of Australians have heard of the 
Paris Agreement, with 55% of these 
respondents believing Australia 
will not meet its greenhouse gas 
reduction targets.

84% of Australians  
believe it’s not too late 

to take action on climate 
change in order to make  

a real difference

93%
of australians are taking  

climate action by
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Healthy and  
sustainable living

By 2030 our ambition is to inspire and enable 1 billion people to live a better 
everyday life within the limits of the planet. Our commitments are:

Creating a 
movement in  

society around  
better living

Inspiring and 
enabling people  
to live healthier  

and more  
sustainable  

lives

Promoting  
circular and 
sustainable 

consumption

Our homes and the way we live  
have a huge impact on the planet, 
our health and our wellbeing.  
Like most people, our customers 
want to enjoy a decent quality of life 
without negatively impacting the 
environment – but not at the expense 
of price, quality, or convenience.  

Sustainability can’t be a luxury for 
the few. We know our customers 
want IKEA to help make living a more 
sustainable life affordable, attractive, 
and accessible. By promoting 
sustainable home furnishing and 
food products, services, life-at-home 
knowledge, and inspiration, we can 
make healthier and more sustainable 
living possible for the many people.  
To help us achieve this, we actively 
listen to our customers and work 
together with our stakeholders to 
create meaningful connections  
and experiences.

FY21 Leap Year of Sustainability Report -  10

Introduction  |  IKEA Australia consumer research  |  Healthy and sustainable living  |  Circular and climate positive  |  Fair and inclusive  |  About IKEA 



Sustainability at home
IKEA Greener Living case study program

17% of Australians 
are unsure what  

actions to take to be 
more sustainable
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Real homes, real solutions

IKEA + you is an annual program that 
we use to partner with Australian 
families to understand and improve 
their life at home. For the past four 
years, we’ve met with families in their 
homes and discussed their living 
situations as well as their challenges, 
so that we can provide IKEA solutions 
to transform their spaces and address 
the challenges they face to make their 
everyday life better. 

With FY21 as the Year of 
Sustainability, we took the 
opportunity to use the IKEA + you 
program to co-create sustainable 

homes with three families across 
Australia and follow their sustainable 
journey for 12 months. 

The campaign saw our team of 
interior designers go into these 
three homes and show how everyday 
Australians can make a difference  
to the environment with simple  
and small changes using our range 
and solutions. 

With a focus on sustainable solutions 
tackling energy, water, wellbeing and 

reducing the carbon footprint of each 
home, the products included solar 
panels, solar and smart lighting, 
waste bins, food storage, water saving 
taps, sustainable textiles and plants.

The sustainability features and 
benefits of these homes are tracked, 
in partnership with the University of 

Technology Sydney, to measure the 
environmental and economic impact 
these changes have made over the 
course of the year and showcase 
how living sustainably need not cost 
the earth. 

 More info
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So far our participants 
have saved* 35 

KL of water saved
3,804 
KWh of energy saved

2,797 
kgs of CO2 emmissions saved
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The Sustainable Everyday 
Living Challenges

As part of the program, participants 
have been taking part in The 
Sustainable Everyday Living 
Challenges, developed to encourage 
and support the many Australians in 
making more sustainable choices.

Available on the IKEA website 
as a downloadable challenge, 
each activity tackles an area 
of sustainability in the home, 
including: eating meat-free meals, 
water saving, reducing landfill 
and recycling, energy saving, and 
focusing on reusables to reduce 
their carbon footprint. 

Each challenge offers a guide to help 
support the participant’s sustainable 
journey, including quick tips, IKEA 
range and solutions, and a tracker to 
support the measurement of  
their impact on the environment 
when submitting their results after 
each challenge.

The eight challenges can be 
accessed via the button below. 

More info
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Sustainable food
A new addition to the IKEA Australia menu: the plant ball

We want to inspire healthier and 
more sustainable eating & lifestyles 
with a positive impact on people and 
the planet. Healthy and sustainable 
eating should be delicious, easy and 
affordable, making it easier to make 
better choices.

In FY21, we took the sustainability 
journey to the next level by 
challenging an icon – the meatball. 
Being true to its ambition of 
becoming an even more sustainable 
food business, we created a more 
sustainable option for the many 
meatball lovers, the plant ball,  
which launched in Australia in 
September 2020.

As a plant-based meat substitute, 
it is made with yellow pea protein, 
oats, potatoes, onion and apple, but 
looks and tastes like meat. With a 
climate footprint of only 4% of the 
classic IKEA meatball, the plant ball 
contributes to the IKEA ambition to 
become climate positive by 2030. 

Why a plant ball? 

Research has shown that 14.5% of 
global greenhouse gas emissions 
come from livestock production, 
therefore it is our ambition to 
reduce the number of meatballs we 
sell globally, in an effort to reduce 
the climate footprint of the IKEA 
food business. 

By adding the plant ball as the fifth 
member of the IKEA meatball family 
we want to enable and inspire our 
customers to choose a delicious 
and more sustainable option at an 
affordable price. We want more 
sustainable food to be available and 
affordable for the many – not the few.
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Following the launch and success 
of the veggie hot dog and plant 
ball, we launched a new plant-
based sorbet in time for summer 
in January 2021. The new version is 
fruit-based, made with strawberry 
puree, but has the same soft texture 
as the original dairy offering.

This was the latest step taken 
towards making healthy and 
sustainable food more affordable 
and desirable for the many 
people, with more plant-based 
and healthier food options being 
rolled out in a phased approach in 
IKEA restaurants and Swedish food 
markets in the coming years. 

Sustainable sorbet

By 2025,  
50% of main meals  

offered in restaurants 
will be plant-based  

and 80% will be  
non-red meat 
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Our food waste mainly comes from 
production areas, the serving line, 
customers’ leftovers, and coffee 
grounds.

At IKEA, we are determined to do our 
part in reducing food waste and its 
negative impact on the environment. 
That is why we have set the following 
global goals to tackle food waste:

    Measure and report 100%  
of our food production waste.

    Decrease our food waste by 50%  
by the end of December 2021.

To do our part and reduce food 
waste, in March 2021, we introduced 
the Food Waste Watcher Initiative, 
which uses digital technology to 
identify, measure, report and analyse 
the food production waste in all 10 of 
our IKEA Australia stores.

The new technology has been 
installed in the restaurant and 
bistro sections of the store, with 
the restaurant Waste Watcher AI 
equipped with a scale and AI camera, 
to be able to automatically identify 
the food waste. While in the bistro, a 
Waste Watcher Tablet is available.

Both solutions provide IKEA 
with feedback on the cost of the 
food waste and the effect on the 
environment, with the data collected 
more accurate than when gathered 
manually, providing a deeper 
understanding as to why food  
is wasted. 

This makes it possible for us to  
adapt our ways of working and 
contribute to a more sustainable  
use of resources.  

Food waste
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The IKEA range
People all over the world are 
searching for solutions for a healthier 
and more sustainable life. We not 
only want to inspire and enable as 
many people as possible to live  
more sustainably and make it easy 
and affordable, but to also live  
this ourselves. 

While innovative products will always 
play a big role in sustainable living, 
new and better products will never 
be enough. It’s the small everyday 
changes in the way we live that  
add up to big, positive impacts on 
the planet. 

This demands two actions:  
a decision to make a change,  
and support in making it happen. 
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Australia has experienced a 
prolonged period of below average 
rainfall spanning several years, with 
extended droughts affecting the 
country. Therefore, we want to help 
our customers conserve our most 
precious resource, water, by creating 
products that conserve water in 
every room of the house. 

In the kitchen, our water saving tap 
range reduces water consumption 
by up to 40%, while our bathroom 
taps reduce consumption by up 
to 50%. We’ve also improved the 
water efficiency of many of our 
dishwashers and washing machines 
and have added a range of sink 
accessories that help save water 
while doing dishes by hand.

In the bathroom, more of our 
showers are equipped with water 
and energy-efficient showerheads 
and hand-held showers. Each has 
a flow regulator, which reduces the 
water flow, allowing you to save 
up to 30% water and energy, when 
compared to a shower without a  
flow regulator.

Water saving

Our taps  
and showerheads 

reduce the amount 
of water used, while 
keeping the pressure  

just right
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Reducing waste

Every household can prevent and 
recycle waste. Materials like plastic, 
paper and metal can have a new life 
after recycling, and turn what would 
have been waste into a resource.

We encourage all of you to see 
unwanted items as valuable 
resources for new materials and 
products, not waste to be thrown 
away. However, we know that sorting 
and storing them can be frustrating, 
which is why we’ve created products 
with more sustainable materials 
like our HÅLLBAR bins, designed 
to meet different waste sorting 
needs. This bin is perfect for sorting 
things like cardboard, plastic, paper, 
bottles, glass, tin cans and batteries 
– a simple action and the first step 
towards giving waste a new life.

Food waste

Preventing food waste can be easy –  
if you know how. Every year, around 
one-third of all food produced in 
the world goes to waste. We’ve 
researched households in different 
parts of the world and found the 
biggest challenges people experience 
are a lack of know-how on food 
storage, a shortage of space, and a 
lack of good food storage systems.

We’re using these findings to build 
our existing food storage solutions, 
such as our IKEA 365+ containers, 
and to develop more products that 
will enable each of us to prevent  
food waste by keeping things fresher 
for longer.

Waste

With 
the right food 

storage containers, 
you can keep food 

fresh and see  
what you have  
to help reduce 

waste
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Energy

Saving energy

For many people, energy is the 
biggest household expense.  
That’s why many of our products  
are designed to help manage energy 
use, with the aim to reduce energy 
bills and carbon emissions.

By using IKEA products, such as 
induction hobs, energy-efficient 
appliances and ‘cold start’ mixer  
taps, we can dramatically reduce  
our energy consumption.

Other products to consider are our 
LED bulbs, which use up to 85% less 
energy than traditional incandescent 
bulbs and last up to 20 years. While 
rugs and curtains can also provide 
insulation to floors, doors and 
windows, where homes lose heat – 
insulating them easily.

All non-rechargeable alkaline 
batteries will also be removed from 
the global home furnishing range,  
in an effort to inspire consumers  
who need to frequently use  
batteries to make a switch to 
rechargeable batteries.

LED bulbs use up 
to 85% less energy 
and last 20 times  

longer than  
incandescent ones
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Circular and  
climate positive 
The world is facing a climate crisis that 
will affect the lives of millions of people, 
with human activities having warmed the 
planet’s average temperature by more 
than 1°C. 

Climate change is threatening lives 
with heatwaves, wildfires, hurricanes 
and flooding becoming more common. 
Risks to communities include extreme 
weather events, rising sea levels, food 
and resource scarcity, and collapsing 
ecosystems. 

At Ingka Group, we know we have a  
huge responsibility – and opportunity – 
to tackle the contribution our operations 
are making to the climate crisis, and 
we want to be a part of shaping a new 
normal that’s better for people and  
the planet. 

We’re already working on reducing the 
impact our operations have on climate 
change, by working towards becoming 
100% renewable, using energy efficiently, 
offering zero-emission home deliveries, 
and preventing waste.

By 2030 our ambition is to be circular and climate positive.  
Our commitments are:

Transforming  
into a circular  

business

Becoming  
climate  
positive

Regenerating 
resources, 
protecting 

ecosystems and 
improving 

biodiversity
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In October 2020, IKEA Australia 
launched an Australia-first clean 
energy storage initiative, which 
supports the South Australian power 
grid, in addition to powering the IKEA 
Adelaide store.  

The aim of the IKEA Australia Clean 
Energy Transformation Project 
is to transition IKEA Adelaide to 
operating with 100% renewable 
energy by 2025 and generate low cost 
and clean energy for the Adelaide 
community. The project is being run 
in conjunction with Planet Ark Power, 
the South Australian Government, SA 
Power Networks and Epic Energy. 

The project will help us achieve  
three goals in our sustainability 
agenda including:  

      Being powered by 100%  
clean energy.  

     Transitioning our delivery fleet  
to 100% zero-emissions.  

      Inspiring our customers in joining  
a clean energy movement.

Stage 1 of the project 

     1.2MW of solar panels installed 
onsite on the rooftop of IKEA 
Adelaide, coupled with a 3.4MWh 
onsite battery, managed by 
Planet Ark Power’s unique digital 
component.

To achieve 100% renewable electricity 
consumption, our priority is to find 
solutions that have the most direct 
impact on carbon minimisation and 
renewable energy creation. 

We believe the future of energy is 
renewable. That’s why we’re phasing 
out fossil fuels, investing heavily in 
wind and solar power - both on and 
offsite - and switching to renewable 
heating and cooling in our buildings. 

By 2030, we’re aiming to be powered 
by 100% renewable energy across the 
IKEA value chain, and we’re proud 
that in FY21 we generated more 
renewable energy than we consumed 
across Ingka Group buildings.

Microgrid
The IKEA Clean Energy Transformation Project

Introduction  |  IKEA Australia consumer research  |  Healthy and sustainable living  |  Circular and climate positive  |  Fair and inclusive  |  About IKEA  

FY21 Leap Year of Sustainability Report -  23

Microgrid  |  Home solar  |  Furniture buy-back service |  Electric vehicle charging stations 



Home solar 
One year of SOLSTRÅLE

To address climate change and 
develop a truly circular economy, 
we must accelerate the transition 
to affordable renewable energy by 
involving the many people.  

Home solar is an important part of 
the IKEA People and Planet Positive 
strategy, as apart from working 
on reducing our own carbon 
footprint, we wish to make it easier 
for the many people to live a more 
sustainable life at home. 

SOLSTRÅLE, our home solar offering, 
was launched one year ago in 
partnership with Solargain, with an 
aim to lower barriers and simplify 
the purchase of a renewable energy 
solution for homes, as for IKEA, 
we believe that in order to address 
climate change and develop a truly 
circular economy, we must accelerate 
the transition to affordable 
renewable energy by involving the 
many people.  

IKEA Australia is one of 11 markets 
together with Belgium, France, 
Germany, Italy, the Netherlands, 
Poland, Portugal, Spain, Sweden and 
Switzerland to offer a complete home 
solar system, with the goal to have 
the home solar offering available in 
all 30 Ingka markets by 2025. 
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Furniture buy-back service
Giving IKEA furniture a second life

The furniture buy-back service is a simple scheme where 
IKEA will buy-back IKEA products from customers.  
The service officially launched in October 2019 and is 
available in all 10 stores across Australia.

Nominated as  
a finalist for  

2020 the Banksia  
Sustainability Award* 

for our furniture  
buy-back service

* The Banksia Sustainability Awards: An awards program that raises the profile of the current sustainability issues facing 
Australia and recognises those whose initiatives are an encouragement and an example for others to follow.
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#BuyBackFriday

As part of the Year of Sustainability, 
and to meet customers’ needs 
in ways that contribute to a 
circular economy, we launched 
#BuyBackFriday in November 2020. 

For the first time in its 77-year 
history, IKEA retail stores in  
27 countries offered to Furniture 
buy-back service thousands of pieces 
of unwanted furniture and find them 
new homes, with anything that can’t 
be resold, recycled or donated to 
community projects to help those 
most affected by the COVID-19 
pandemic. 

The campaign was a huge success 
among Australian customers with 
18,171 IKEA products brought back 
over the campaign period from  
24 November – 3 December. As part 
of this campaign, we also changed 
the traditional Nordic name of the 
products, replacing them with the 
name of the previous owner and 
resold them in our As-Is section.

178 tonnes  
of furniture returned & 

potentially diverted 
from landfill

175,000   
products were 
quoted online 18,171   

products 
returned
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Electric vehicle charging stations
Leading the charge towards cleaner energy 

IKEA Australia is on a journey  
to ensure the most responsible  
and sustainable mode of transport  
is secured across its entire  
fulfilment network. 

Sustainability is at the forefront for 
IKEA and is part of our DNA. Leading 
the transformation in securing a 
more sustainable fulfillment future is 
the responsible thing to do, but also 
makes good business sense.  

We want to inspire a movement, 
working with our partners in the 
industry, within the sector, and 
within government in order to 
find the tools that enable more 
sustainable fulfilment solutions.  
Not just for IKEA, but for all 
Australian businesses. 

In partnership with the Queensland 
Government, IKEA Logan and North 
Lakes introduced new electric vehicle 
charging stations for customers and 
co-workers in February 2021.

These were launched as part of the 
Queensland Electric Super Highway 

project, the world’s longest electric 
super highway in a single state, 
with 31 fast-charging sites, allowing 
Queenslanders and tourists to travel 
from Coolangatta to Cairns, and from 
Brisbane to Toowoomba in a low or 
zero emissions vehicle.

The fast chargers have been 
installed in convenient, safe 
locations close to major highways 
where there are existing amenities, 
such as cafes, restaurants and 
shops, with the IKEA Logan and 
North Lakes stores identified by 
the QLD Government for allowing 
motorists to easily charge their 
electric vehicle and enjoy a short 
break during their journey.  

At IKEA, we want to support our 
customers in taking climate action 
into their hands to enable them to 
have a positive impact on people and 
the planet. As an organisation, we 
strive to provide sustainable services 
for our customers whilst looking to 
embed these climate positive actions 
into our operations.  

In March 2019, we shared our bold 
commitment to use only electric 
vehicles for all operations and 
services by 2025, with the roll out 
starting immediately. In partnership 
with transport service providers, 
the roll out has since seen electric 
vehicles (EV) used for home deliveries 
across the country with the ambition 
to further introduce zero emissions 
transport into our service offerings 
for the many Australians.   

IKEA was the first home furnishing 
company in Australia to commit to 
zero emissions last mile deliveries 
and assembly services, including the 
bold commitment to use only electric 
vehicles for all operations and 
services by 2025. This journey first 
begun with a trial in Victoria in 2018.
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Fair and  
inclusive
The world is facing a crisis of rising inequality that 
is already affecting the lives of millions of people. 
Even before the COVID-19 pandemic, we knew that 
issues like social injustice and climate change were 
affecting the people with the least, the most. 

We’re present in many communities, and when 
those communities thrive, we do too. We recognise 
the challenges people are facing and the rapid 
changes in our communities – particularly where 
rights and opportunities are far from equal. 

Guided by our values, we want to create lasting 
positive change in the communities where we are 
present. This means creating a fairer and more 
equal society by growing our business in a fair and 
inclusive way. Fair and inclusive growth leads to 
motivated co-workers, innovative meeting places, 
and resilient and empowered communities. 

It’s part of our mission to ensure we put people at 
the heart of our business.

As a values driven company, we work together 
towards common goals across the world, aligning 
on the direction on how we can best support the 
many people in everything we do. 

By 2030 our ambition is to improve the well-being of millions of people by becoming a 
truly people-centred company and employer. Our commitments are:

Providing and 
suppporting  
decent and  

meaningful work  
across the IKEA 

value chain

Being an  
inclusive  
business

Promoting  
equality
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IWAY
We believe that everything we do 
comes with the responsibility to 
create a positive impact on people, 
society and the planet. But we can 
only achieve this if our business 
partners share our vision and 
commitment to sustainability.  
That’s why we have ‘IWAY’, the 
IKEA code of conduct for suppliers 
that sets clear expectations for 
environmental, social and working 
conditions, for all suppliers and 
service providers that work with IKEA. 

Since the inception of our business, 
we have recognised our responsibility 
beyond the home through the impact 
of our business and the role we have 
in society. We are determined to 
respect the human rights of all people 
that our business touches.

We’re proud that in FY21 we managed 
to complete reviews against IWAY, 
the IKEA supplier code of conduct, 
to check social and environmental 
standards at suppliers, despite the 
COVID-19 situation.
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As part of creating a better everyday 
life for the many people, we aim to 
improve the well-being of millions of 
Australians by being a truly inclusive 
and people-centred company, as 
well as becoming a world leader 
in equality and to have a positive 
impact in all areas of our business 
and in society.  

IKEA started its reconciliation journey 
with its first ever Reconciliation 
Action Plan (RAP), in partnership 
with Reconciliation Australia. It 
includes practical actions that will 
enable IKEA to engage with, and 
support, Aboriginal and Torres Strait 
Islander people and communities 
in meaningful ways. The RAP will 
support IKEA in acknowledging the 
Traditional Owners of the lands 
on which we operate and pay our 
respects to Aboriginal and Torres 
Strait Islander Elders past, present 
and future. 

The dialogue will help us recognise, 
develop and implement initiatives 
that strengthen our relationships 

and create meaningful opportunities 
with Aboriginal and Torres Strait 
Islander peoples in the communities 
we operate in. Through the 
communication of our Reconciliation 
Action Plan, we aim to develop 
a deeper understanding and 
knowledge of Aboriginal and Torres 
Strait Islander cultures amongst 
all IKEA Australia co-workers, and 
look forward to playing an active 
role in improving future prospects 
and contributing to a fair, equal and 
respectful society. 

RAP
The IKEA Australia Reconciliation Action Plan 
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As a humanistic and values-driven 
company, we want to play an active 
role in the communities in which  
we operate and help address 
societal challenges. 

Refugee inclusion programs are a key 
part of our community engagement 
efforts, as we believe refugees and 
asylum seekers bring a lot of skills 
and experience and as a business we 
play an important role in supporting 
their integration as they build new 
lives and contribute fully to the 
community and local economy. 

Globally, we have committed to 
supporting at least 2,500 refugees 
by 2022 through job training and 
language skills initiatives in 300  
IKEA stores across 30 countries, by 
rolling out a Skills for Employment 
Program in all Ingka Group countries 
during FY21. 

In Australia, we will support 180 
refugees and asylum seekers over 
the next three years. Our pilot 
program launched in October 2020, 

with 11 participants commencing 
paid work placements within three 
stores in NSW. Each paid work 
placement runs for two months, 
providing participants with an 
introduction to the Australian 
workplace, an introduction into  
the IKEA ways of working, skills  
training, an opportunity to build  
their English language confidence, 
and a reference. 

Following the pilot program 
(October-December 2020), which 
had 11 participants, the second 
rotation included 28 participants in 
five stores across SA, ACT, NSW and 
QLD (March-May 2021).  

IKEA refugee program
Skills for Employment Program
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Australian refugee program overview and insights

1.3 years was  
the average time  
participants were  

looking for  
employment

39 participants  
since launch  

(October 2020)
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The average age  
of participants is  

32 years

33 received 
 an extended  

contract
This was the first 
job opportunity in 
Australia for 16 of  
the participants
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At IKEA Australia, we have a number 
of national partner organisations we 
support, including GIVIT: a national online 
not-for-profit connecting those who have 
with those in need.

Bushfire relief

Following the bushfires last year, there 
was an urgent need for temporary 
housing for people who lost their homes 
across NSW. Minderoo Foundation and 
Resilience NSW supplied 20ft converted 
containers which included a basic kitchen, 
bathroom and bedroom, along with a 
generator and a 2,300 litre water tank to 
help those impacted. 

GIVIT wanted to support this and 
approached us to help furnish the pods. 
Within two weeks, we supplied 3,449 
items including bedding, kitchen utensils, 
and fairy lights for the first 100 pods to 
make them feel more like a home. 

In addition to this, we have also been 
donating a portion of the IKEA Family 
swipes as part of the bushfire appeal as 
well as providing items throughout the 
course of the year. 

GIVIT
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IKEA bushfire appeal 45 
households or community  
projects supported

505 
items donated
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IKEA Family 63 
households or community  
projects supported

282 
items donated
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We’re making a more sustainable 
IKEA and are determined to help 
a billion people live better lives at 
home, within the limits of the planet.  
It’s a big challenge, but by 2030,  
we’ll get there by; 

    Making sure the precious resources 
we all share can go further. 

    Creating things that can be loved, 
repaired, repurposed, reused and 
recycled. Buying back furniture to 
give it a second life. 

    Turning rooftops into solar 
stations. Offering affordable clean 
energy services. Serving plant-
based food – and not letting it go 
to waste. 

We will go further and faster to do 
our part by; 

    Reducing more greenhouse 
emissions than we produce.

    Inspiring more people to use just 
enough of what they need and 
giving everyone the tools to build 
a sustainable life. 

We all have the opportunity to 
make things better. So, let’s not 
wait around. Join us for a decade of 
action, as we all have a role to play 
in making the Decade of People & 
Planet a reality. 

About IKEA
A decade of action
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